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Introduction 

 
 In consonance with the Government of India’s Mission 

“Digital India” for promoting digitalization, the Digital 
Payment System has been introduce to promote cashless 
transactions to create a cashless society, post-
demonetization. The result being Government of India, RBI, 
Commercial Banks, NBFI and telecom companies have been 
actively engaged in motivating general public for this 
technological revolution. One fact cannot be ignored that 
India, which is Agro-based country, has many heterogeneous 
groups of people dwelling and transacting in many sphere. 
This fact makes us difficult to cope with Digital Payment and 
cashless living in the country. This study mainly focuses on 
implementation of digital payment system to promote 
cashless transaction to create cashless society and challenges 
faced by this system for effective implementation and also 
suggest remedial measures. 

 



Importance 

 
 After the demonetization, Government of 

India announced and introduced new 
mission “Cashless India”, to facing problem 
of scarcity of cash and to create cashless 
Society and Cashless Economy with various 
aims and objectives. But one fact cannot be 
ignored that India, which is Agro-based 
country, has many heterogeneous groups of 
people dwelling and transacting in many 
sphere. This fact makes us difficult to cope 
with Digital Payment and cashless living in 
the country. 



Objectives 

 
 To know the concept of cashless or digital 

payment system 

  To know the digital gadgets available for 
cashless transaction 

  To study the cashless transaction in India 

  To make study of opportunities available  

  To know the challenges for cashless financial 
transaction 

  To suggest remedial measures for digital 
payment system 

 



Modes of Digital Payment 

 
 Banking Cards: ATM Cards, Debit Cards, Credit Cards, Cash 

Cards, Travel Cards, etc.  

 USSD: Unstructured Supplementary Service Data  

 AEPS: Aadhar Enabled Payment System  

 UPI: Unified Payment Interface  

 Mobile Wallets: Paytm, Mobikwik, Pockets, BHIM App, etc.  

 Bank Prepaid Cards: Wallets or Mobile Wallets, etc  

 PoS: Point of Sale (EFTPOS)  

 Internet Banking, Online Banking, etc.  

  Mobile Banking, SMS Banking, etc.  

 Micro ATM’s: It is device used by millions of BC’s (Business 
Correspondents) to deliver basic banking services to 
customer.  

 



Digital Payment Statistics 

0

100

200

300

400

500

600

700

800

900

1000

671 

957.5 

870.4 

763 

893.9 
853.1 858.5 844.7 861.1 883.4 877 863.9 

94 104.1 97 92.6 
149.6 

109.6 111.1 113.7 107.4 109.8 124.7 99.3 

Digital Payment  

(November 2016 to October 2017 

Transact

ions (in

Million)

Value

(Rs.

Lakh

Crore)



Analysis of Primary Data 

67 

56 

70 

49 

63 

56 56 
52 

67 

28 

46 

33 

53 

10 

38 

10 

44 

30 

51 

37 

44 

14 

48 

33 

72 

54 

67 

10 

90 

62 

0

10

20

30

40

50

60

70

80

90

100
Analysis of Primary Data 

Yes

No



Findings 

 
  56% of respondents have their bank accounts  

 70% of respondents have basic knowledge of banking transactions  

 51% of account holder don’t have ATM cum Debit Card  

 55 % respondents have mobile phone and 52% holder have 
knowledge of mobile banking  

 67% respondent having knowledge of internet but only 28% of 
respondent have knowledge of internet banking  

 Only 45% respondent heard about cashless transactions  

 Only 33% of respondents know one or two transactions on mobile. 
Mobile recharge is one of the activity done by respondent  

  Only 10% traders are motivated to customer for cashless 
transaction. 

 62% or respondents don’t know the benefits of cashless 
transaction.  

 



Problems 

 
 Habits Of Cash Transactions 

 No. Of Bank Accounts 

 Rural Area.  

 Educational Literacy Rate 

 Low Rate of Higher Education 

 Financial Literacy 

 Lack of Knowledge of Mobile Banking 

 Lack of Knowledge of Internet Banking 

 Retailers Approach.  

 General Public Approach 

 Poor Infrastructure.  

 Mobile Internet Users 

 Failure of Transaction/Blocking money  

 Cyber Security problem 

 Retain The Customers  

 Use of ATM 

 Poor Internet Connectivity  

 Low Usage Of Pos Machine  

 Fear Of Tax  

 Fear if Service Tax  

 Lack Of Knowledge About Card Utility  

 Educated People also not ready to perform this type of transactions. 

 



Remedial Measure 

 
 Need To Change Mindset Of People  

 Increase No. Of Bank Accounts  

 Need to increase financial literacy  

 Need to improve Internet Literacy  

 Need to change Retailers Approach towards acceptance of digital cash 

 Improve Infrastructure  

 Create Awareness In Mobile Users  

 To create Cyber Security strong 

 Assured Customer Refund after failure of transactions  

 Use Of ATM: need to improve utility of ATM Cards for multiple use. 

 Improve Internet Connectivity: need to improve Internet infrastructure in rural area specially.  

 Installation Of Pos Machine: a need to make compulsory to every businessman to use of PoS Machine/  

 Elimination Of Fear Of Tax  

 Make Compulsion to Educated People to perform cashless transaction. 

 Need To Cash Crunch again to improve rate of cashless transaction in rural area. 

 Continuous Government Campaign: Government of India and Reserve Bank of India needs to implementation of 
continuous campaign to promote cashless transaction. 

 Increase Value Of Incentive for cashless transaction, it will help to improve number of cashless transaction. 

 Cash Back Instead Of Reward Points  

 Cash Discount  

 Improve Distribution/Delivery Channel:  



Future opportunities 

 
 Cashless Society will be come in existence after implementation of digital payment system. 

 Financial Literacy will increase after strict implementation of cashless transactions 

 Cost Reduction 

 Reduction In Inflation Rate  

 Stopping Corruption  

 Stopping Black Money  

 Tax Collection  

 Revenue Generation  

 Increase Employment  

 Development Of Telecommunication Sector  

 Service Tax collection will be increase. 

 Develop Accounting Culture  

 Better Job Opportunities For Commerce Students  

 Better Implementation Of GST 

 24x7 facility available  

 Easy and anywhere will be available. 

 Fast, Secured and time saving transaction  

 Bank in Pocket or at home 

 No Need to physical attendance 

 Easy return  

 Fast refund 

 Open whole world market 

 Cost saving  

 



Conclusion 

 
 India known for agro-based country, country of 

villages and country of poor people, in short 
heterogeneous group of people dwells in India. So, in 
this situation it is hard to push cashless transactions 
in India, in the way of this various types of hurdles are 
creating barriers in promotion of cashless society like 
rural area, poor infrastructure of banks, poor 
connectivity, illiteracy rate, financial illiteracy, fear of 
tax, burden of tax, fear of transaction failure and 
finally mentality of Indian people is the main obstacle 
in the way of cashless transaction. But promoting 
digital payment system in India it is the long term 
process and it requires time to settle this system in 
India. 
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